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The Research on Impact Factors of Consumers’ Behavior Loyalty to the Lower Category A of Yunyan
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Abstract: Upon analysis of the literature of the consumers’ behavior loyalty, the research introduces impact factors of consumers’
behavior loyalty to the lower category A of YUNYAN, and posits three hypotheses. With the application of AMOS20. 0 software, the
research adopts conceptual framework of factors to be consistent with empirical studies. The results reveal that flavor is the primary

factor to affect the consumers’ behavior loyalty to the lower category A of YUNYAN of which the smoke flavor, fragrant smell and cut to-

bacco have the greatest effects; the consumer’s personality is the second factor, of which attention to health, the environmental

protection and opening character are outstanding; smoking conversion cost has the smallest effects on the consumers’ behavior loyalty.
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